Creative Brief

A lighter brief that gives direction but allows creators to bring their own
style and ideas.

Looser briefs often lead to more natural, native-style content that performs well on social

platforms.
WHAT TO INCLUDE WHAT TO AVOID WHY IT WORKS
e Objective e Over-scripting e Allows creators to produce
more natural content
e Format & platform e Forcing exact wording
e Often results in higher-
e Target audience e Restricting creativity performing ads
& Key message e Feels more authentic to

. . . audiences
e Creative direction

e Guardrails (DOs & DONTs)

BEST USED WHEN

Prioritising authenticity and testing different creative styles.



https://www.instagram.com/useclip
https://www.instagram.com/useclip

EXAMPLE

Creative Brief

OBJECTIVE

FORMAT & PLATFORM

TARGET AUDIENCE

KEY MESSAGE

CREATIVE DIRECTION

GUARDRAILS

Increase engagement and brand awareness for [product]

9:16 vertical, 15-30s, TikTok / Reels

Gen Z / Millennials interested in lifestyle and beauty

Easy, everyday product that fits seamlessly into your routine

Authentic, natural, creator-led (e.g. vlog style, "get ready with me").
Close with a soft CTA (e.g. "I'd recommend trying this").

DO: show real usage, keep it natural, speak in your own voice.
DON'T: use over-scripted language, over-edit, or over-polish.
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	objective: Increase engagement and brand awareness for [product]
	format_platform: 9:16 vertical, 15-30s, TikTok / Reels
	target_audience: Gen Z / Millennials interested in lifestyle and beauty
	key_message: Easy, everyday product that fits seamlessly into your routine
	creative_direction: Authentic, natural, creator-led (e.g. vlog style, "get ready with me").
Close with a soft CTA (e.g. "I'd recommend trying this").
	guardrails: DO: show real usage, keep it natural, speak in your own voice.
DON'T: use over-scripted language, over-edit, or over-polish.


